Non-Fiction Analysis
- speeches

Artful Diction
Artful Syntax - but HOW?
Artful Rhetoric




Speetheswritien to be spokerandheard

ASpeeches are writen to be spoken in real time.

ANords are not to be read but to be heard => sounds are important too!
AThe audience cannot fArewindo=>
Arherefore key points of the speech must be very clearly expressed

fStrategies to ensure the audience can remember the message are important!



What makes-a speechmemorable/powerful?
Typical-genre conventionsfor speeches

A Attention grabbing opening

( To establish the speaker 6s et hos
AClarity of structurei s o t he audience can foll ov
AClear and memorable message(s) since the audience cannot re-read it
APowerful and engaging, but audience-friendly vocabulary + imagery

A Repetition of words, phrases, sentences (often the rule of three is popular to
create redundancy

A Appropriate tone and formality level (adapted to both subject and audience)

A Memorable ending.



TOOLBOX for speech:analysis

- Tool 1:Argumentation analysis
(argumentationsanalyse)

- Tool 2: Message functions
(tekstfunktioner)

. Tool 3: Rhetorical Appeals
retorisk analyse

- Tool 4: Stylistic analysist(listisk analy9e
- Tool 5 Discourse markersdiskursmarkgarey

The tools will be introduced in the following slides



TOOL 1:Analysis of Argumentation:
(argumentationsanalyse)

Argumentative text types/genres:

. Essays

. Political party programmes

- Feature articles (kronikker)

- Letters to the editor (lseserbreve)
- Political speeches

- Etc.




TOOL 1.Argumentation analysis:
(argumentationsanalyse)

The argument:

- claim(pastandey the X that the
sender wants to convince someone about

- data(beleedor pastanden)
the reasons/grounds used to support the c

. Warrant (hjemme)
the further developed reasons/grounds

given to support the data



TOOL 1. Argumentationanalysis
(argumentationsanalyse)

EXAMPLE: oChil dren are over wei ght
Soft drinks contain lots of sugar. If you consume great amounts of food

with a high sugar content, there is an increased risk of becoming

over wei ght o

. CLAIM (pastand)children are overweight

. DATA (beleeg for pastandgnthey drink a lot of soft drinks

- WARRANT (hjemmel)
a. soft drinks contain a lot of sugar

b. regular intake of drinks with high sugar content
Increases the risk of obesity.

NB: Warrant is what establishes a plausible connection between
claim and data.



TOOL 1. Argumentationanalysis
(argumentationsanalyse)

Is the argumen\“/alid?tgymgt, sagligt og underbygget)

- Is theclaim(pastandpacked up bylata + warran®
- Is thedata(belaeg}rue or plausible?

- Is there a logical connection betweelaim + data
(typically established by thvearrant)



TOOL 2. Message functions:
(tekstfunktionern)

3 main message functions:

1. The informative language functjoriormative tekstfunktion)
Focuson contents /factual information, the outside world.
Markers(markgrer): factual, logos appeals, neutral words

2. The expressive language funcfekspressive tekstfunktion
Focuson the sender (attitude, feelings, character)
Markers:e.qg. personal pronun (1), adjectives, pathos, etho

3. The directive language functigirektive tekstfunktion)
Focuson the receiver (what to think or do, etc.)

Markersi mper ati ve, pathos,
(1 nkl usi vt 0\



TOOL 3. Rhetorical-analysis

Retorisk -analyse/de 3 appelformer

. Logos (logos): appeal to reason+ intellect
matterof-factly
objective, neutral

. Ethos(etos): charisma (udstraling)
trustworthiness

Integrity

. Pathog(patos)feelings
word choice/figures of speech



TOOL 4. Stylistic‘Analyssiilanalyse
- Structure (struktur/kompositior)

Overall structure gives insight into the
basic idea, aim, how the sender engages the receiver, unfo

the argument and concludes his point in a memorable way.

Therefore always account for overall structure
(e.g. give each main section a relevant heading)

Example of main structure of a speech
Theopenin how does the speaker
The points(try to divide the main speech body into sections

Conclusion(how does the speaker make ending memorable?)



TOOL 4. Stylistic’Analysisiilanalyse

- Formality level(formalitetsniveau)
BHigh formality leve(hgj stil)=>
Archiac diction(arkaisk diktion)
Many specific wordenange fagord)
Complex syntaxKompleks syntaks)

BNeutral formality leve[mellem stil)=>
Standard dictiorinormal diktion)
Few specific wordérelativt fa fagbegreber)

BLow formality levellav stil)=>
Colloguial languagéverdagsagtigt sprog)
Spoken languag&lesprog)
Slangslang)



TOOL 4. Stylistic’Analysisiilanalyse
word classe$ ordklasser

BMany noungsubstantiver=> static, little action
BMany verbsverber)=> dynamic, much action
BMany adjectivesa(ljektivery> expressive text

BWhich word classes dominate in the speeath
and with which effect(s)?




TOOL 4. Stylistic’Analysisiilanalyse

tone/ tone

BTone Is closely connected with formality level

(formalitetsniveau)

BAnd word choice/word
(ordvalg/ordklasser)

Bls the tone Lofty, grand
serious, deploring, des

classes,

. solemn, elevated,
pondent, alarming,

engaging, motivated, e
Ironic, sarcastic or?

oquent, idealistic, youthf



TOOL 4. StylisticAnalysisitlanalyse
(Imageryfigures-of:speecibilledsprag

BFigures of Speediilledsprog => traditional
yet powerful + often a strong source of
emotional persuasiomp@thos appealsatos
appeller)

Bln speechesVery popular to make sure
people get the point and to createdundancy
(redundans= sige det samme pa flere

forskellige mader uden direkte at gentage)



TOOL 4. Stylistic'Analysisitlanalyse
(Imageryffigures of speechoilledsprog

Personification(personificering)

=> vivid + personalises otherwise
iImpersonal concepts, abstractions to make
it easier for the audience to identify with
them.

Allusion (allusion)

=> creates analogies with another person,
text , concept or context through
association



